ECONOMICS – Assignment for SPRING BREAK
Chapter 5

Economics of Information:

McDonald’s didn’t create a better burger

1. What was the intention of the Hope Scholarships?  What happened and why?  

2. How do women “impose costs” on other women in the work place?  What are two possible solutions to this “problem?”

3. Explain what the “Market for Lemons,” theory is and give an example.

4. What perverse incentive is created under HMO plans?

5. Why do companies spend so much on “branding?”

6. How might the economics of information require government financed universal healthcare?

7. How do Oprah and Roger Ebert alter consumer spending?  How do they have that ability?

8. Explain whether a student who attends Harvard is better off in life than a student who attends Tulane.  How does this analysis relate to “branding?”

10. How is “judging a book by its cover” a survival mechanism?

11. How is Econ 101 different than the world around it?  

